Q "Making the Best Use of Bulletins, Radio, and Television* 
by 
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‘te Balt when delivered by mail, consisted of two small wooden 
S--and @ sitple set of directions: Catch the bug, place it om one 


L ating with cur public, Each year, new insect ts, new diseases, new 
secticides and new fungicides pose new problems for entomologists, 


Pee a oe it out. In inex recent book, ea) for 
makers, Lou Richerdson and Genevieve Callahan established a four- 
formula for successful writing, radio, television and related 


a it is we wish to produce, What Pounce does that audience 
Is there more than one audience? What interests the people who 
p that audience? Where is that audience, Pi ihee aie eCO- 


three general types of audiences: 


1, Home gardeners, and homemakers. 
2. Commercial producers of specialty’ crops. 
3. General farmers. 


By ANALYZE, we mean to think out clearly our means for reaching a 
specific audience, what the particular problems of a given audience are 
and the willingness or interest. of that audience to accept help on the 
problem. Do they read newspapers, magazines or bulletins? Do they 
listen to the radio, and, if so, to what programs and at what times of 
day? Do they have television? Do they attend meetings? Are they On. 
established mailing lists for educational material? What are the 
relative costs of reaching the audience by various ways? 


By ORGANIZE, we mean to take the information gained by VISUAL- 
IZING AND ANALYZING and thus determine the specific information you 
wish to get across to a particular audience. You have to decide, too, — 
in what order the information will be presented, the point of view from — 
which you will write or speak, and when to do it,: ma 


By DRAMATIZE, we mean the actual production of the material-- 
whether it be a bulletin, news article, radio interview or television ~ 
program, When we say to DRAMATIZE, we mean to bring to life, to make ~— 
real, interesting and effective. If you have done a good job of 
VISUALIZING, ANALYZING AND ORGANIZING, the job of producticn--of i 
DRAMATIZING--becomes much easier....  “Lbecenae new you know to whom yo 
writing, why it is to be doe in a given way, and exactly what needs t 
be said, Now, all you have to be concerned about is how you will say 
and the illustrations you will use, There is more to DRAMATIZING than 
this, but we'll talk about it more specifically as we take up the 
different media....for how you: erie hain toa sat, extent on 
the media, | 


This then is the general Pormles VISUALIZE, ANALYZE, ORGANIZE, 
DRAMATIZE! . It's bagic to everything you do, whether it be writing a 
bulletin, preparing a demonstration, or talking before a. group. You 
can use it constantly in your work. ‘ 


Now, if we're going to put this formila to work in helping us. 
disseminate information, let's start first with bulletins. Bulletins, 
I'm afraid, have been pushed aside too frequently in favor of other, © 
more glamorous forms of communications. But, let's remember that of al he 
the pings we ae): the bulletin remains as as cne piece of "take home” 
and "stay home" information that we have--it's a complete story, of : 
permanent reference value, always ready to answer questions, This is — 
not true of yesterday's newspaper, last month's magazine, or the 
radio program of 15 minutes ago. Newspapers, magazines and radio pro- 
grams each have definite places in the information picture, but not as 
substitutes for the bulletin. As I've often told our ‘specialists at — 
Ohio State University, you get all the facts and. figures about your gut 
ject down in bulletin form, and we'll figure out the ways we can 1 adap 
and use that information in other media, | 
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107 take each of the three main audiences for your’ terial 
eee the fornula to determine the type of bulletins required 


| hoe ee perdeners and homemakers are, first of all, “busy people, 
yerested in many things, and on garden or household. insect problems, — 
ey want short, general, easy-to-use recommendations. They will make 


county extension office; or they may pick up an interesting leaflet or 
bulletin from a display at a fair, or at the point of sale of insecticides 

fungicides, They will be most satisfied with the bulletin if it is 

anized to answer their problems directly, without too much background; 

4y are more interested in the remedy than they are in identifying the 

‘ouble or its cause. They will want application units expressed in 

mall quantities; ideas on how they can use equipment already at hand, 

, if possible, will prefer a general-purpose formula to a lower- cost 

ecific that may require more work on their part. 


2. Commercial growers, however, are a completely different 
lience. They are in business to make money and know they must give 
sention to details of controlling insects and diseases. They want 
cific information, complete in every detail. Most of them can be 


the relationship of sprays to aid cora? practices; specialized a tenet 
needed; how to time sprays; specific sprays for specific problems; 
Bess quantity formula computations, and ye ~to-the-minute comments on 


3. General farmers, on the other hand, perhaps are the hardest 
roup to place in a single audience, But, I feel we can be safe in 

ie saying they want specific information for each crop, insect or disease; 
, oo want the data in short, easy-to-use recommendations. They often 


we looked at these three audiences, I've purposely avoided dis- 
the fourth part of the formula--to DRAMATIZE, because how this 
depends upon several factors, not the least of which are these 


Is the objective to arouse interest in a problem, or 
To answer questions about a recognized problem? 


In the first case, appeals may have to be made on the basis of 
oe gains to be made by controlling a disease or insect, while in 


Commercial growers seek new solutions to old see and are | 


ready for alerts on new insects and diseases; while with the ity: al 
farmer, we run the whole scale, For instance, it may be il 


ie Maintaining interest in old problems, such as treating wheat 
or Oe agai cattle grubs, \) 


2, Alerting to new problems, such as spittlebug in legumes, or ; 
new strain of rust, or belts. 


ay Rainn ote on old problems, timely because of current condition 
such as need for treating stored grain. 


All of these are bagic to the problem of dramatizing. Here are 
other ways of dramatizing bulletins: 


1. Use simple, effective language; write for the layman not 
another entomologist or pathologist. 


2. Use good illustrations, ee graphs, and photographs, 


3. Use color, if the budget permits. Color can be used to help 
tell a story, or to arouse interest in a story. 


4, Occasionally, try questions for chapter or paragraph headings. 
5. Try the "you" approach in your writing. 
6. Give your editor opportunity and time to work on the manuscript 


This requires planning, Plan manuscripts 6 months to a year in 
advance of need; confer with your editor during the period of prepa- 
ration; let him have plenty of leeway on cover design and aa arrenge- 
ment; deliver manuscript to editor at least 3 months ahead o date ° 
needed. 


All of us are concerned about the costs of bulletins, and there 
are ways to save and recover publication costs. These are our ex- ! 
periences in Chio, i 


1. Don't try to cover too much territory in one bulletin. 
2. Large pa Se volumes or bulletins can be sold. 


Last year, when our funds would not permit publishing a revision of o r 
64-page fruit spray bulletin for commercial growers, we published it 
on rotary funds--sold it for 15 cents a copy, and last week had only 
1,000 copies left from the 10,000 colar printed | last January. nk 


Huey 


Gponnne possible, separate control data from basic descriptive 


r inte changes Mentaty. the basic data does not, . .For.. instance, 
y ar we will print a 16-page supplement to our fruit spray bulletin 
ng aay the control tables contained in the. original volume. 


i a Work with your editor in achieving bulletins va economical 
er of pages-~--4, 8, 16, 32 and 48, 


a Remember, your demand for bulletins in large quantities ccmes 
home gardeners and homemakers. If you've properly analyzed your 
problem, you will have available a supply of short, to-the-point leaf- 

FS ets were cheap to produce---to meet this demand. We found, for instance, 
t 75 percent of the requests for an 80-page bulletin on home fruit 
dens were from folks interested in strawberries. The strawberry 

‘tion was only about 8 pages. We now have a separate 8-page bulletin 
gtrayberries, another bulletin on bush fruits, te in production, a 
arate bulletin on grapes. 


~—s-« So, to summarize the bulletin story---in addition to the four "IZE" 
we've discussed, let's add the four "I" marks of a good bulletin; 


.. IDENTITY---as to subject covered, audience concerned, issuing 
ease All of this concerns the cover, 


Bi INTEREST---about things in which people are interested, and infor- 
noe they want; good illustrations that help tell the story. 


_-—s INFORWATIGN---after all, if the bulletin doesn't dispense data, 
- answer questions, and help educate, it is of little consequence. 


_  INTELLIGIBILITY---easy to read and understand, with simple words, 
; hort sentences, snort paragraphs. 


. _ Applying the principles of the formula makes for effective use of 
radio just as it improves the planning and production of bulletins. 


With radio, your audience tends to be general, unless it has been 
trained to listen at specific times for specific informatio, But you 
10 have an audience. Our surveys this year in Ohio counties indicate 
t 95 percent of the farmers listen regularly to farm radio programs. 
e listen at noon than in the early mormming hours, but you have a 
Zeable audience either time. 


a recommendations. rr this sense, radio plays a more important 
in alerting people to problems and arousing their interest in 
ng what to do about them than it does in offering solutions. 


For this same reason, you must avoid edhe to cover ‘boo much 
territory ina gingle broadcast. Five to seven minutes on 8 single 
ject ig better than the same amount of ss on thres subjects. 


Gocd radio Soponde upon OSsing personal, using plenty Me dk 
tures, being sincere, and maintaining interest. Our experience is t 
specialists do a more effective radio job if they talk fron an outlin 
or from leading questions than from a completely prepared script. 


There are many ways, too, to use radio. We use at least four in) 
Ohio and continually are looking for others, Here is what we do: 


LeeLee interviews, where the specialist appears as & 5 to 7 
minute feature on a Bae show. 


2. Recorded interviews, either Haas in the studio or on- -the-scene, 
This latter device helps immeasurably to. inject more mh ty color and ; 
interest into the broadcast. 


3. Prepared releases, based on subject matter and written for use 
by announcers or farm radio directors on commercial staticns. . 


4, Special services. In this category, we would include such — 
radio activities as our annual fruit spray service, which is Satine t 
that used in several other states. Here is how it works in Chio; Dur ny . 
the apple scab season, our pathologist prepares a 150- to 250-word re- 
port twice a week based on his studies of apple leaves submitted fron 
all over the state. This is furnished to the state bureaus of the tir 
wire services--AP, UP and INS---and these services tranamit the report 
over their teletypes to every radio station in the state for use the 
following day. Success of such a ahah sch is dependent upon eed at 
least these things: 


l. Preparation of the report in easy-to-read, easy-to-understand apy 
language. a 


2. Making sure the wire services will handle it regularly shel accord 
with an established schedule, 


3. Alerting the radio stations as to what it is, ane Peer ae the 
actual time they expect to ee iti, a 


ie Advising county agents. of tat one and Pied ‘athe thr cena 1 
be broadcast. They, in turn, can advise their fruit growers by ali ne 
or through the local newspaper, when it can be heard, 


We have tried to improve the over-all service by giving the radio © 
stations a glossary of terms---what they mean and how to pronounce them 
-~--and suggesting that, in all cases, the report be broadcast in con=— 
junction with the oaths forecast. Where stations were not getting 
adequate weather forecast informatio, arrangements were made with the 
nearest weather office to supply this data. Faun fata 


Breen the! scab. season is past, we continue a.mail service, once or 
ree sb Site as conditions dictate, — of a short,. en ay abte aa peat 


ons; 
- bulletin. This service has been extremely Lpbehenn has had a good 
listening audience, and all a station manager had to do to convince 
himself of this was to omit the broadcast one time. Where this has 
OS inated de eed abok but because of wire Enea gienat Tins failures, 


We also have had good success in supplying outlying stations with 
"regular programs, recorded on tape. This year, for instance, we pre- 
ae a a tape to support the Chio Quality ee ieentu 


ae interesting, and of promoting reading of bulletins and attend~ 
ice at meetings. It is a dangerous medium for giving specific control 
Pet rendations involving several chemicals and critical measurements 
of formula ingredients. 


Cne example may prove my point. For several years, I never had 
been able to raise squash--the vine borer always keeping one jump a- 
head of me. One day, rather than consult the bulletins available, I 
asked our entomologist, over the telephone, what I should do about the 
squash and several other plants. He gave me the information, but I 
te ot his recommendations twisted in my mind....went home, carefully 
_ mixed a spray solution of DDT and gave my squash a full application. 
Well, you know the answer----I didn't have any more worries about the 
i ‘borer... .but, of course, I didn't have any squash, either. The same 
thing can happen in radio---if you put too many things, and too specific 
nana into a single program, 


oo Well, we're getting along with our story...and we still haven't 
ee television. How many of you have done television programs? 

| of you I know have not yet had the facilities available to do ed- 
tional programs on TV, but if you have had the opportunity and let it 
8, you've passed by a wonderful medium for arousing interest in your 
ld and doing an effective educational job. 


Of course, a television ae these days is anyone who has done a 
gle program. But, although we've done some 200 programs in the past 
odd months, we don’ t claim to be experts. Many of those programs, 
wever, have been on insects and diseases, have been some of our most 
ccessful programs, and, here's good news for you, have been some of 


yas | “A - y Lae . cA PT) on oar UeP re oT at we &, Vee WN, » Wal fA 71 ele 3 is ih ,* st As 
* 5 Pad! bk owes We Ca ah y LW raw fee al ADs 1 ov LU : 
it i wae Wade , r oy ye . ra ee yoy) 4 wy 
Vth \ hike 8 eee ae r : . 
yt ‘ j 


en hs 


if 
Ba 


Since in entcmology and plant petboloay you deal, eines 1 
small things, most of your visual material can be your actual stock 3 . 
trade----insects, damaged plants, small containers of insecticides 2 
fungicides, hand BPR ey ae end anaes gal . 

Because television 13 @ visual medium, you can ghow insects and 
damages even better than you can in a bulletin, The TV camera, on 
clogeups,, can actually magnify real insects at work on a leaf or ina i 
stem, (Cn one program, we exhibited closeups of sweet corn stalks, Th 
entomologist showed the outward evidence of corn borer damage, predict 
where he would find the borer in the stalk, cut the stalk open, and th 
was Mr. Borer, six times as big as life, munching away. Such a perfo 
mance is dramatic; it packs a wallop, Re RUG EME Ny dy 


Rather than go into the theories of visual eduvatticn he notes 
application to television, perhaps it would be better just to review 
for you a few of our experiences with different visuals. 


SLIDES (35 mm)--Most of you have taken photographs for and used a 
exe slides in your work, You will find that those you have can be used 
on television, Either black and white or color slides are satisfactory 
if the exposure is good. Of course, on black and white TV, you loge th 
color detail and discrimination of your color glides. Main objection: 
to slides are these; You can't introduce action; you must work on a- 
cueing system for showing them, as you have no physical control on th 
on a TV show. . 


PHO? OGRAPHS---8x10 enlargements, on matte finish paper, are ‘dea . 
on television, particularly if you have them mounted on stiff cardboard, 
and animate the pictures by pointing out as you go along certain things 
with your finger or a pencil. Avoid pictures with too much detail. 


LINE DRAWINGS--Any type of line drawing will work on TV, etthen | 
using the original art work or a copy. If you're making something es= an 
pecially for TV, do it with black ink on a light gray or light blue card: 
board, We've found both positive and negative photostats, properly » ha 
mounted, can be used satisfactorily, Again, line drawings are most 
effective if animated with a pencil or your finger. Better yet, use a 
line drawing, partially complete, and complete it on the air. You can — 
trace in your eee etna in advance with light blue pencil and iste 
won't show. 


CHARTS, hapuscustnoie bold charts and graphs are good; but hifi 
better yet if completed while on the air, or otherwise animated to is 
ject action, ee 

MOVIES--Ag with aigage’ 16 mm. motion picture films can be used, ns 
Short film sequences, which you narrate yourself, are more epee bine 
than complete movies. Complete movies offer you little leeway as to 
time---you can't compress or expand...and often while the picture tel: 
the story you want told, the sound-on-film narration may be entirely 
foreign to the point you wish to make, : \ NY 
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fo have toed quite successiully short sequences of iat showin what 
is inside a bee hive. These films were made by our bee specialist, 
described the action while the film wag running. Films used in this 


, or made for this purpose, are Bhetabliad inexpensive, compared to 


a bares moving on to the Hees This Asean up he a ae of 
¢ ing in TV the same as on radio-----ccncentrate on making a few main 
duts---don't do too much. 


ee is a mistake mee try and do too much. We" ve covered a lot of 
rritory in developing the subject "Making the Best Use of Bullotins, 
me) ans Television." 


‘If we were to repeat anything for emphasis, it would be this: No 
er what you're trying to do----Figure out the audience--Visualize; 
rae the best means of reaching *he eee eongen Snes decide which 


. most interesting g, effective way Gee LAI UM Deanne ye: Thig the best 
eral purpose formula I can give you. 


